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Through constant inno-
vation in its product 
offerings and a com-

mitment to using only the 
highest quality of maize, oil 
and flavourings available, an 
East London snack manu-
facturer has become a major 
player in two provinces.

In 1975 Elzea Snacks 
started out producing a 
maize drink called ama- 
Rhewu and later a range of 
vinegars and drinks. Now, 
in its 40th anniversary year, 
the company manufactures 
maize snacks (chips) exclu-
sively. It boasts a substantial 
range of products in multiple 
flavours and produces about 
40 million packets of snacks 
per month. 

In 2009 husband and wife 

to develop. These flavours 
keep our customers satisfied 
and coming back for more.  

“The process never stops. 
We are continuously inves-
tigating new market trends 
and keep in close contact 
with our consumers over 
what they find new, interest-
ing and appealing. We are 
always updating our product 
range and entertain our con-
sumers with fresh flavours, 
fun new pack designs, 
exciting competitions and a 
variety of different product 
shapes and sizes.” 

While some well-known 
maize chip brands sell 
for R2.00 to R3.00 for a 
small 20g packet and R10 
for a large 150g packet, 
Elzea Snacks offers a 

are Halaal certified and the 
factory is inspected annually. 

Elzea Snacks supplies cer-
tain franchised retailers such 
as Kwikspars and Spar su-
permarkets directly as well 
as larger wholesalers, who 
then in turn supply smaller 
retailers, school tuckshops 
and hawkers. 

Elzea’s  well-known brands 
include Mama’s puffed corn, 
Twisters Mexican-style corn 
snacks, Wiki Naks, Chippa 
Naks, Crazies Naks, Cheese 
Pops, Caramel Blasts, Fly-
ers and Sponge Pops. 

Elzea supplies Shoprite 
stores in the Eastern Cape 
region; not yet in the West-
ern Cape. 

In a corner of Power’s of-
fice is a selection of trophies 
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Constant innovation, use of highest 
quality ingredients lead to growth

team Tyron and Melinda 
Power bought Elzea, which 
was then producing only 
maize snacks and four years 
ago they expanded the busi-
ness to the Western Cape. 

Based in Cambridge, Elzea 
Snacks today employs more 
than 600 staff and now has 
a significant footprint in both 
the Eastern and Western 
Cape. 

Melinda Power says: 
“Besides using only the 
highest grade maize, we 
seek out the best flavours 
for our snacks. There are 
cheaper flavours available 
that are often simply a high 
concentration of salt and 
colour, however we seek out 
complex and sophisticated 
flavours that are challenging 

value-for-money snack for 
as little as 50c to R1.00 for 
small packets and R5.00 to 
R6.00 for larger packets.   

“We keep costs down by 
managing our supply chain 
ourselves, keeping over-
heads low and we have 
nimble profit expectations. 
It matters to us that our 
snacks are affordable to 
all and people find value in 
what we offer. Families in all 
income brackets are feeling 
the pinch nowadays,” Power 
says.

Besides using premium 
quality palm fruit oil imported 
from Malaysia and Indonesia 
that most snack companies 
use, all the other ingredi-
ents in Elzea’s products are 
sourced locally. The snacks 

to reward staff for out-
standing performance each 
year: salesman of the year, 
employee of the year and so 
forth. Developing staff and 
seeing them grow are two of 
the most rewarding aspects 
of her career.

On the subject of 
fast-tracking employees’ 
careers and seeing them ex-
cel, she mentions two staff 
members who approached 
Elzea looking for jobs – Len-
nox Jim and Vincent Mham-
bi. Both started out in clean-
ing and basic maintenance 
roles, including cutting the 
lawns. Now Jim is waste 
manager and Mhambi is a 
store supervisor. – STORY, 
PICTURE: EAST LONDON-
ER REPORTER
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